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• Record PM-USA and Marlboro performance remain consistent across Shipment, Nielsen and 
Consumer Tracking sources. 

• Most performance benchmarks remain favorable. 

• Basic's share of Discount, $ pack price gaps and B&H shipment benchmarks are unfavorable. 
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Retail Trends 

• Competitors are expanding promotional support in preparation for summer programs. 

• RJR appears to be shifting promotional emphasis towards Winston Select and Monarch free 
product offers. 

• This may have slowed PM's growth in the last four week period. 

• Marlboro continues to grow supported by B4G1F offers. 

• The majority of the Discount category's decline (-0.5 points to 31.8) occurred in May following a 
stable First Quarter (32.6). 

• GPC share growth is being fueled by wider distribution and a lowest price strategy in pack 
outlets. 

• Basic has maintained its retail share, while shipment share has fallen below target. 
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Source: https://www.industrydocuments.ucsf.edu/docs/givk0004 


